
 

 

 

11 June 2013 

 

Mr Stewart Smith 
Director 
NSW Legislative Council Standing Committee on Social Issues 
By Email: socialissues@parliament.nsw.gov.au 
 

Dear Mr Stewart 
 
The ABAC Scheme Ltd (ABAC) seeks to provide answers to questions taken on notice during the 
hearing before the Standing Committee on Social Issues on Monday 6 May 2013 and the 
supplementary questions provided by the Committee. 
 
Research on Community Standards (page 43 of transcript) 
 
ABAC Research has recently been undertaken through ten (10) face-to-face focus groups along with 
an on-line survey of 1261 people to consider 12 alcohol advertisements that had been subject to 
consideration by the ABAC Complaints Panel.  Of those 12 advertisements, 7 complaints had been 
upheld, while 5 had been dismissed, by the Complaints Panel. 
 
Key Findings of the research: 
 

1. Prior to being exposed to the Code, only 2 of the 12 advertisements were considered 
unacceptable by the majority of respondents.  

 
2. It was found that the Complaints Panel had: 

 Correctly dismissed three (3) advertisements that were deemed acceptable by the 
community; 

 Correctly upheld complaints against three (3) advertisements that were deemed 
unacceptable by the community; 

 Conservatively upheld complaints against three (3) advertisements that were deemed 
acceptable by the community; 

 Dismissed a complaint against one advertisement that was deemed unacceptable. 

 Community opinions on 2 advertisements were evenly split with the Complaints Panel 
upholding a complaint about one advertisement while dismissing the other. 

 
3. Knowledge of alcohol advertising regulation was low across all groups, but once prompted a 

majority (69%) were aware that they could complain to the Advertising Standards Bureau. 
 

4. In the last 12 months, 66% of the general public had no concern or offence about advertising 
standards in general. 

 
5. The research found that 31% of respondents were not concerned about content about 

alcohol advertising, 35% were neither concerned nor unconcerned and 34% were 
concerned. 

 
A copy of the full research report is attached. 
 
What does ABAC Cover? (page 44 of transcript) 
 
ABAC covers the content of all alcohol advertising, events, naming and packaging.  This encompasses 
all forms of media.   
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