PORTFOLIO COMMITTEE NO. 1

Finding and recommendations

Finding 1 34
That the strict regulation of alcohol advertising has an integral role to play in addressing the
significant health and social costs that alcohol-related harm causes in our society, and in
encouraging a healthier lifestyle among all Australians.

Recommendation 1 34
That NSW Health closely examine the issue of whether there is any safe level of alcohol
consumption and, if so, determine what that level is.

Recommendation 2 34
That the NSW Government use the research conducted by NSW Health into whether there is
any safe level of alcohol consumption and, if so, what level, to determine whether alcohol
advertising should have further restrictions applied to it.

Recommendation 3 34
That the NSW Government consider providing more funding and support toward health
promotion and education campaigns regarding alcohol consumption.

Recommendation 4 56
That the Alcoholic Beverages Advertising Prohibition Bill 2015 not be passed.

Recommendation 5 85
That Liquor & Gaming NSW complete the review and finalisation of the updated NSW Liquor
Promotion Guidelines by the end of 2018.

Recommendation 6 85
That the NSW Government consider the issue of discounting promotions for alcoholic
beverages on shopper dockets.

Recommendation 7 86
That the NSW Government advocate, through the Australia New Zealand Ministerial Forum on
Food Regulation, for the development of comprehensive labelling standards on all alcoholic
beverages, including pregnancy warning labels.

Recommendation 8 101
That the NSW Government consider a strategy to phase out alcohol sponsorship in sport over
time, in a way that ensures sporting clubs and organisations are not financially disadvantaged.

Recommendation 9 101
That the NSW Government lobby the Australian Government to remove time control
exemptions for sports broadcasts under the Commercial Television Industry Code of Practice.

Recommendation 10 102
That the NSW Government consider appropriate restrictions and/or exclusions on alcohol
advertising on all government infrastructure and property, particularly advertising to which
children and young people are exposed.
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