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New South Wales

Marketing of Primary Products
Amendment Bill 1996

Explanatory note

This explanatory note relates to this Bill as introduced into Parliament.

Overview of Bill

The object of this Bill is to ensure that the M.L.A. Citrus Fruit Promotion
Marketing Order 1989 remains in force and to extend its operation until 28
March 1998 unless it is sooner revoked.

Outline of provisions
Clause 1 sets out the name (also called the short title) of the proposed Act.
Clause 2 provides for the proposed Act to commence on the date of assent.

Clause 3 is a formal provision giving effect to the amendment to the
Marketing of Primary Products Act 1983 set out in Schedule 1.

Schedule 1 inserts in the Marketing of Primary Products Act 1983 a new
section 165 that makes it clear that the M.I.A. Citrus Fruit Promotion
Marketing Order 1989 is still in force and extends its operation for a year
until 28 March 1998. The proposed section expires on that date. The
proposed amendment does not prevent the order from being amended or
revoked before then.
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New South Wales

Marketing of Primary Products
Amendment Bill 1996

No , 1996

A Bill for

An Act to amend the Marketing of Primary Products Act 1983 to extend the
life of the M.ILA. Citrus Fruit Promotion Marketing Order 1989.




Clause 1 Marketing of Primary Products Amendment Bill 1996

The Legislature of New South Wales enacts:

1 Name of Act

This Act is the Marketing of Primary Products Amendment Act
1996.

2 Commencement

This Act commences on the date of assent.

3 Amendment of Marketing of Primary Products Act 1983 No 176

The Marketing of Primary Products Act 1983 is amended as set
out in Schedule 1.
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Marketing of Primary Products Amendment Bill 1996

Amendment Schedule 1
!
Schedule 1 Amendment
(Section 3)
Section 165

Insert after section 164:

165 Extended operation of M.L.A. Citrus Fruit Promotion
Marketing Order 1989

(1

(2

3)

4)

)

The M.LA. Citrus Fruit Promotion Marketing Order
1989, published in the Gazette of 14 July 1989, is taken
to be in force, is taken to have been always in force from
1 August 1989 and continues in force until 28 March
1998. This subsection has effect despite clause 5 of the
order and Part 5.

A reference in the order to the Marketing of Primary
Products (M.I.A. Citrus Fruit) Regulation 1989 is taken,
on and from the repeal of that Regulation, to be a
reference to section 106.

This section has effect without the need for any
procedure to be taken under Part 5.

This section does not prevent the order from being
amended, varied, remade, rescinded or revoked in
accordance with Part 5.

This section expires on 28 March 1998.
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New South Wales

Marketing of Primary Products
Amendment Act 1996 No 136

Act No 136, 1996

An Act to amend the Marketing of Primary Products Act 1983 to extend the
life of the M.I.A. Citrus Fruit Promotion Marketing Order 1989. [Assented
to 16 December 1996]




Section 1 Marketing of Primary Products Amendment Act 1996 No 136

The Legislature of New South Wales enacts:

1 Name of Act

This Act is the Marketing of Primary Products Amendment Act
1996.

2 Commencement

This Act commences on the date of assent.

3 Amendment of Marketing of Primary Products Act 1983 No 176

The Marketing of Primary Products Act 1983 is amended as set
out in Schedule 1.




Marketing of Primary Products Amendment Act 1996 No 136

Amendment Schedule 1
Schedule 1 Amendment
(Section 3)
Section 165

Insert after section 164:

165 Extended operation of M.L.A. Citrus Fruit Promotion
Marketing Order 1989

(1)

()

3)

4)

5)

The M.I.A. Citrus Fruit Promotion Marketing Order
1989, published in the Gazette of 14 July 1989, is taken
to be in force, is taken to have been always in force from
1 August 1989 and continues in force until 28 March
1998. This subsection has effect despite clause 5 of the
order and Part 5.

A reference in the order to the Marketing of Primary
Products (M.1.A. Citrus Fruit) Regulation 1989 is taken,
on and from the repeal of that Regulation, to be a
reference to section 106.

This section has effect without the need for any
procedure to be taken under Part 5.

This section does not prevent the order from being
amended, varied, remade, rescinded or revoked in

accordance with Part 5.

This section expires on 28 March 1998.

[Minister's second reading speech made in—
Legislative Assembly on 20 November 1996
Legislative Council on 4 December 1996]
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