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DAIRY INDUSTRY MARKETING AUTHORITY
(AMENDMENT) BILL, 1982

EXPLANATORY NOTE
(This Explanatory Note relates to this Bill as introduced into Parliament)

The object of this Bill is to remove any doubts as to the power of the Dairy
Industry Marketing Authority to enter into agreements (including past agreements)
with respect to the use of its trade marks outside the State.
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DAIRY INDUSTRY MARKETING AUTHORITY
(AMENDMENT) BILL, 1982

No. , 1982.

A BILL FOR

An Act to amend the Dairy Industry Marketing Authority Act, 1979, with
respect to agreements for the use of trade marks.

[MR DAY—25 November, 1982.]
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Act No. , 1982. 2

Dairy Industry Marketing Authority (Amendment).

BE it enacted by the Queen’s Most Excellent Majesty, by and with the advice
and consent of the Legislative Council and Legislative Assembly of New
South Wales in Parliament assembled, and by the authority of the same, as
follows:—

Short title.

1. This Act may be cited as the “Dairy Industry Marketing Authority
(Amendment) Act, 19827,

Amendment of Act No. 208, 1979.
2. The Dairy Industry Marketing Authority Act, 1979, is amended—

(a) by inserting after section 14 (1) the following subsection:—

(1a) The Authority has, and shall be deemed always to have
had, power to enter into agreements for the use, within the State or
elsewhere, of any trade mark of which it is, or is entitled to be,
registered as proprietor.

(b) by inserting after clause 3 (2) of Schedule 5 the following
subclause:—

(3) The former Authority shall be deemed always to have had
power to enter into agreements for the use, within the State or
elsewhere, of any trade mark of which, before the commencement,
it was, or was entitled to be, registered as proprietor.

BY AUTHORITY
D. WEST, GOVERNMENT PRINTER, NEW SOUTH WALES—1982
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